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Another common type of dark pattern is known as "hidden fees." This design suddenly adds extra fees at
the last step of the ordering process. On the final page, consumers are surprised to discover additional
charges, such as shipping or processing fees, which the seller has added to increase the final cost of the
order. "Confirm-shaming" is another online trick that users should be aware of. This technique manipulates
users into feeling ashamed for cancelling their membership or requesting a refund for an order. Companies
use this to keep their members subscribed, even if it goes against the members' intentions. For example,
when users want to cancel their subscription, they are offered two options: "I want to keep my benefits"
and "l want to give up my benefits." The first option is presented in an appealing way, while the second

option seems like a bad choice.
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1. common [HEAl]: =8, 2HQl 8. ordering [FAl: F& 15. shipping [A}]: HiE
2. pattern [BAH: Y, F8 9. process [HAH: 1} 16. processing [HAH: 22|
3. hidden [HEAl: A4 10. consumer [HAH: AH|Z} 17. seller [HA}: THOj2}
4, fee [HAH: £, 23 11. surprise [SAH: =22 stct 18. increase [SA}H: =7IA|7|Ct
5. suddenly [$AH: ZAt7| 12. discover [SA}]: L3It 19. technique [HAH: 718, W
6. extra [HEAH: 719 13. additional [EE8A}: 712l 20. manipulate [SA}: R2tsict
7. step [HAH: ©HA| 14. charge [BAl: 23, HIE
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. common (&3l = frequent, usual, typical
. hidden (&A3!) = concealed, secret, invisible

. suddenly (Z&}7]) = abruptly, unexpectedly, instantly

discover (ZZA3ICH = find, uncover, detect

technique (7|'H) = method, approach, strategy

. common (&8} < rare, unusual, uncommon (E&)

hidden (&43!) — visible, obvious, apparent (20]|&)
increase (Z7IA|7|ChH) « decrease, reduce (Z&A|Z|CH

additional (£7t&9l) — basic, standard (7|22])

=0l

1. hidden [E£A}l: kept secret or not able to be seen or found

suddenly [£AH: quickly and unexpectedly

. appealing (O§&2{Ql) — unappealing, repulsive (0| U =)

consumer [HAH: a person who buys goods or services for their own use

. discover [SA}: to find something or learn about something for the first time
. additional [H8A}]: extra; more than what is usual or expected
. technique [HA}]: a way of doing something that needs skill

. manipulate [SA}l]: to control or influence someone in a clever way

subscription [HA}H: an arrangement to receive something regularly by paying in advance

appealing [H&A}: attractive or interesting

be known as: ~2 22 QJC}
at the last step: ORZ|2t CHA|0]|A
ordering process: &2 I}

final cost: 2|= H|E

10. benefit [HA}: an advantage or profit gained from something

1.

5. be aware of: ~2 23 UCt
6. feel ashamed: S12{¢5iCt
7. keep subscribed: 52 |A|5HCH

8. go against one's intentions: ~2| 2|%o0f BisIC}H

_‘]0_



ZEHO|2 OjyU(Z) 22t 938

2 Hof Tojoll Y2 FHA0| T2 MPoML,

1. hidden [HEAH: 6. technique [HA:

2. suddenly [5AH: 7. manipulate [SAH:

3. consumer [HAH: 8. shipping [HA}:

4, discover [SAH: 9. processing [EAH:

5. additional [HEA}: 10. increase [SAH:

Z0j21 20| S0 T Ao| THOIE MEOML.

1. [HEAH: =8, Lol 6 [BAH: &2

2. [BAH: T, /Y 7. [BAH: 2+

3. [BAH: =&, 23 8. [SAH: =2t Stet
4, [FEAH: 2712 9. [BAH: 23, HIE
5. (YA EHA 10. [BAH: Tzt

TR ozl Hof EiSC| =2 HIOE MEHSL,
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. be known as:

N

. at the last step:

w

. ordering process:

4. be aware of:

5. go against one's intentions:

HIl0IM Y2 ColE Bzt Melo] W uE WML,
<H7|>

additional technique hidden suddenly discover consumer
1. : kept secret or not able to be seen or found

2. : quickly and unexpectedly

3. : a person who buys goods or services for their own use

4, : to find something or learn about something for the first time
5. . extra; more than what is usual or expected

6. : a way of doing something that needs skill
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4. Confirm-shaming2 A&7t g20|Lt SHR|E 23T of FNUA UEE 7I¥o|th. [0 / X ]

5. Confirm-shaming2 3|2 |RAl5t2= S20] Ack. [0/ X ]
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7. = A Al HBEE 7 M= 25 SYZHSR HO[AH 2AIECE [0/ X ]

8. 7% A Al SYH2R Ho|x M= HE FH2[E 3t3| b= MEo|ILh. [0/ X ]

9. Confirm-shaming2 22}21 EA0A{TF LIEfL £ QU [ O / X ]

10. 542 #4292} Confirm-shaming 25 Ct3 I{Eio| 5t ZFo|Ct. [ O / X ]
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— They include s fees and p fees.
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[£7]] bad choice / suddenly / discover / Confirm-shaming / hidden / ordering / increase / manipulates /

appealing / last step / subscribed / aware / cancelling / final / subscription / common / processing /

benefits / adds extra fees / dark pattern

Another 1) type of 2) is known as "3) fees." This design 4)
5) at the 6) of the 7) process. On the 8)

page, consumers are surprised to 9) additional charges, such as shipping or 10)

fees, which the seller has added to 11) the final cost of the order. "12)

" is another online trick that users should be 13) of. This technique 14)

users into feeling ashamed for 15) their membership or requesting a

refund for an order. Companies use this to keep their members 16) , even if it goes

against the members' intentions. For example, when users want to cancel their 17)

they are offered two options: "I want to keep my 18) " and "l want to give up my
benefits." The first option is presented in an 19) way, while the second option seems like
a 20)

O s WA Y17t 3 SAE H1sl0), B0 520 Y TS M EH2,

Another 1) ¢ type of dark pattern is known as "2) h f " This design
suddenly 3) a e f at the 4) | S of the 5) o process.
On the final page, consumers are surprised to discover 6) a charges, such as shipping or
processing fees, which the seller has added to increase the final cost of the order. "7) C -8)
s " is another online trick that users should be 9) a of. This technique 10)
m users into feeling 11) a for 12) ¢ their membership or
requesting a refund for an order. Companies use this to keep their members 13) s , even if
it 14) g a the members' intentions. For example, when users want to 15)
C their subscription, they are offered two options: "I want to 16) k my 17)
b " and "l want to 18) g u____my19 b ." The first 20) o is
presented in an 21) a way, while the second option seems like a 22) b C
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Another common type of dark pattern is known as "hidden fees."

This design suddenly adds extra fees at the last step of the ordering process.

On the final page, consumers are surprised to discover additional charges, such as shipping or processing

fees, which the seller has added to increase the final cost of the order.

"Confirm-shaming" is another online trick that users should be aware of.

This technigue manipulates users into feeling ashamed for cancelling their membership or requesting a refund

for an order.

Companies use this to keep their members subscribed, even if it goes against the members' intentions.

For example, when users want to cancel their subscription, they are offered two options: "I want to keep my

benefits" and "l want to give up my benefits."

The first option is presented in an appealing way, while the second option seems like a bad choice.
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22)[ last / design / of / at / suddenly / fees / process. / extra / This / step / the / ordering / adds / the ]

Of Cj2l2 F& 2yl OR|9 AN 27| 27t 255 Fafettt

23)[ the / surprised / to / of / processing / final / fees, / additional / charges, / are / the / such / increase /
which / order. / or / page, / as / shipping / added / final / seller / the / has / On / discover / cost / the /
consumers / to ]
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24)[ aware / "Confirm-shaming" / should / another / of. / that / online / is / be / users / trick ]

¢

fol

ol 22| M (confirm-shaming)” £t AFEAI7F Fo|siOF & £ CHE 220! {40\t

J

25)[ cancelling / users / ashamed / into / manipulates / an / for / This / for / feeling / refund / requesting /
their / or / technique / a / order. / membership ]

Of 7|82 ALBAPL HHAZ SHR[SHAHLE & S22 2¥ste XS FOEA =7I=5 226,

26)[ use / members' / intentions. / goes / if / their / members / Companies / to / the / it / subscribed, /
keep / even / against / this ]
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27 want / "I / to / to / and / my / options: / they / give / subscription, / users / offered / cancel /
example, / to / keep / For / up / benefits." / two / "I / are / when / benefits" / their / my / want / want ]
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28)[ like / second / way, / the / while / bad / appealing / choice. / an / in / a / presented / option / first /
is / The / seems / option |
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Part 1. FOJ-at=20f: 1. QI=35Ct 2. AR 3. 7[2HQl
4, QEAo=z 5 ZW 6. Ho|, Y 7. AlY, 4 8.
TOHSICE 9. &alf 10. &

Part 2. SH20{-¥0{: 1. limited 2. design 3. application
4. trick 5. unintended 6. decision 7. practice 8.
financial 9. continuity 10. membership

Part 3. &M HY MEI|: 1. ~o 50| gt 2. st
ElOAZE AR 3. TR THE (7|2FQl CIRIRN) 4. HA| A
4 5 22 AE 72t

Part 4. FFE0| O§2l: 1. manipulative 2. deceptive 3.
deliberately 4. intend 5. consequence 6. prey

o

b

2) 2% 1 7|2=AUEH -
1.0/2.X/3.0/40/5X/60/7.0/8
0/9.X/10.0

3) 22 1 43t &

ro
Mo
=

1. ALBAE £0] o3| §f2 é@% St HE= EY o
2101 2. A Il 3. R& A T 522 IYUHE
Ficks A 4 22 A S= AlE L2071 5. oA 2+d

6. x| Ot BAUHIE WA & 7. O3 THE 8. {ALO|
E, ojE2|AH|0|M 9. T3 I 10. informing, free, trial

Iz 7] 1 BE -

9) limited

10) fallen prey to
11) dark

12) manipulative
13) trick

14) unintended
15) deceptive

16) consequences
17) financial

18) widely

19) forced continuity
20) requires

21) membership
22) trial

23) deliberately
24) avoid

25) informing
26) cancellation
27)
8)
29) no longer
)

30

complicated

N

As a result

service

5 & 1 277 2 ™HE .
1) something online

2
3
4
5

) Hurry

) One item left

) intend

) rushed

6) making a purchase
7) limited

8) time offer
9) fallen prey to
10) dark pattern
11) Dark patterns
12) manipulative
13) unintended
deceptive
consequences
financial
damages
widely

19) forced continuity

21
22
23
24) informing

free trial
deliberately
avoid

25) period
26
27) complicated
28
29) membership

cancellation

As a result

)
)
)
)
14)
15)
16)
17)
18)
)
20) requires
)
)
)
)
)
)
)
)
)
)

30) no longer

6) 22 1 ot
Have you ever bought something online after seeing
a message such as "Hurry! One item left!" even
though you didn't intend to buy it?
Gz a2 & 20| QIEtE ‘MEEMe! G
HASLCH” 22 2FE B1 22RI0M FAVIE A
o] /=712

N HE WY

)AR)
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Or have you ever felt rushed into making a purchase
because of a limited time offer?

=2 otd 717t gl 2o M= of
A=71?

If you have, then you may have fallen prey to a dark
pattern.

Qrok D, T2 Ci3 miEo) &0t Hojzt AY &~ U
=3
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Dark patterns are manipulative designs on websites
and applications that trick users into making
unintended decisions.

Ci3 TS RAIO|ELt OfZ2|A0|H0N AFZAPIE 2|=35t
2| k2 B2 oteF £0|= ZAAQ! Czielo|ct

These deceptive practices often have consequences
that cause financial damages to the users.

Ol3{st 7[2H4Ql &= ZZ ALEAOIH A LsiE =
2fstct,

A widely used dark pattern is the practice of "forced
which  requires users to pay a
membership fee after a free trial ends.

2| AFBEl= O i & oftte TA|l A5 Z2AE,
2 Ado| Bt T ARBAPL HWHY HIBES ASS==
= Zo|ct,

[

continuity,"

&"-ID

Companies deliberately avoid informing users about
the end of the free trial period or make the
cancellation process complicated.

gEE2 F= AE 712t SRE 192 Y[R AAHY S
A H2E S5 oen

As a result, users have to pay membership fees even
if they no longer want to use the service.

1 Z3, AF8Ats O 0|4 MHIAE 0|85t 4R Yot

Y HIES =5t EL.

22 1 Q2 Y WE:
7) Have you ever bought something online after
seeing a message such as "Hurry! One item left!"

even though you didn't intend to buy it?
8) Or have you ever felt rushed into making a

purchase because of a limited time offer?
9) If you have, then you may have fallen prey to a

dark pattern.
10) Dark patterns are manipulative designs on

websites and applications that trick users into

making unintended decisions.
11)  These  deceptive  practices often  have

consequences that cause financial damages to the

users.
12) A widely used dark pattern is the practice of

"forced continuity," which requires users to pay a

membership fee after a free trial ends.
13) Companies deliberately avoid informing users

about the end of the free trial period or make

the cancellation process complicated.
14) As a result, users have to pay membership fees

21t

even if they no longer want to use the service.

15) & 2 THojy|3 HE

Part 1. GOl-at=01: 1. SAHZ 2. LA7| 3. AH|Z} 4, &
AsiCh 5. 271A21 6. 7|y, & 7. 2ASICt 8. HIES 9.
22| 10. S7tAZ |t

Part 2. SF=0{-¥0{: 1. common 2. pattern 3. fee 4.
extra 5. step 6. ordering 7. process 8. surprise 9.

charge 10. seller

Part 3. &M B MET| 1. ~2 &2 UCt 2. OFR|8f
TAHOIM 3. F2 2HE 4. ~2 Y1 UCH 5. ~9| oJ=of Bt
5iCt

Part 4. F¥YE0| 0§ 1. hidden 2. suddenly 3.
consumer 4. discover 5. additional 6. technique

16) =& 2 7|=2=A=EH :

1.0/2.X/3.0/4.0/50/6.0/7 X/8.
0/9 X/10. 0

17) 282 2 A3} =02 H|:
1. 22 OR(2 T 2. 22 22 £0[7] 93 3. Hi%
H, 2] £42 4. 2L S22 5= AIRAE 21

= 24 6. 2@ 74 7.
[5t= &4 9. CI= TfH

YA BlES Dl 5. Bled B, B
SHRIBHR| Qb Med 8 SEtg ZY

L "

o] Z2 10. shipping, processing

18) =& 2 4
1) common
dark pattern

?_I-xﬂojl 1 I-IIZI-:

) processing
) increase

) Confirm-shaming
13) aware

14) manipulates
15) cancelling
16) subscribed
17) subscription
18) benefits
19) appealing

) bad choice
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1) common
2) hidden fees
3
4
5
6) additional

)
)
) adds extra fees
)
)
)
7) Confirm
)
)
0
1
2

last step
ordering

8) shaming
9) aware
10) manipulates
11) ashamed
12) cancelling
13) subscribed
goes against

cancel

benefits
give up
19) benefits
20
21

22

)

)

)

)

14)

15)

16) keep
17)

18)

)

) option

) appealing

) bad choice

20) B2 2 B3 SN A& WY

Another common type of dark pattern is known as
"hidden fees."

£ CHE =9 O3 oY /R SHY aeRE YEA
QAT

This design suddenly adds extra fees at the last step
of the ordering process.

O] Cjrfelz =& tdol OpR|ah THAOM 22| 27t 2
=2 Fafstot

On the final page, consumers are surprised to
discover additional charges, such as shipping or
processing fees, which the seller has added to
increase the final cost of the order.
OFZ|9F T|O[R[O|M AH|Zt= TOHREZE 2(F
0|7] 2lsli Hi&SHIL X2/H|t 22 27t
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Z10H
o

=AUt

njo
rr Hr

=0

T
[eopmE=)
Og=

"Confirm-shaming" is another online trick that users
should be aware of.

&l 2|4 (confirm-shaming)’ E£8t AMEZ[7t Fo|aH0F
g E o2 220 4ot

This technique manipulates users into feeling
ashamed for cancelling their membership or
requesting a refund for an order.

21t

O] 7|'4& AEAPL S siRet7L 2 22 23
ot AS FNEA L7=5 RASIC)H
Companies use this to keep their members

subscribed, even if it goes against the members'
intentions.
71¥gE oI

2r=Ch

0|83l 20| ol=ok= Eel A& #53t=5

For example, when wusers want to cancel their

subscription, they are offered two options: "I want to
keep my benefits" and "I want to give up my
benefits."

OlE =0, ABAZ #1588 S5z & o, “siss &
ASHAEUHCret “SElES ZostgLoPete & 7R ME
2|7} HZECt

The first option is presented in an appealing way,
while the second option seems like a bad choice.

A Ry MEiR|= ooz KA|IZZ|CH S BHRY MEiR|=

Lz e =olct

= 2 3% HiE EH :
21) Another common type of dark pattern is known

as "hidden fees."
22) This design suddenly adds extra fees at the last

step of the ordering process.
23) On the final page, consumers are surprised to

discover additional charges, such as shipping or
processing fees, which the seller has added to

increase the final cost of the order.
24) "Confirm-shaming" is another online trick that

users should be aware of.
25) This technique manipulates users into feeling

ashamed for cancelling their membership or

requesting a refund for an order.
26) Companies use this to keep their members

subscribed, even if it goes against the members'

intentions. )
27) For example, when users want to cancel their

subscription, they are offered two options: "l want
to keep my benefits" and "I want to give up my

benefits."
28) The first option is presented in an appealing

way, while the second option seems like a bad
choice.

29) =& 3 E*Oﬂilﬂ e -

Part 1. @Ol-st=0f: 1. de| M2l 2. BE3] 3. +:.§HEI'1
4. wesk 5. Mef 6. —?—’é%f':f 7. HE7t 8. =%t 9.
A, £ 10. X|R|st=

Part 2. 3H=20{-F0{: 1. digital 2. platform 3. complex
4. drive 5. growth 6. development 7. technology 8.

—_

-v-

competition 9. marketing 10. create

Part 3. aidd H WE7|: 1. CAE SSE 2. 40| 4
A 3. 2210 4 4. O ™Sk 5. 7tx|E &zs|ict
Part 4. YFEO| UH%‘- 1.

prevalent 2. steadily 3.
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intensify 4. sneaky 5. strategy 6. insist

30) 2= 3 7|22AZH :

1.0/2.0/3.X/40/5 0/6.X/7. 0/8.
0/9.0/10 X

31) 22 3 M3} S0l
1. O 2&6R| SAtE 20 ADIEE, CIRE 7| 3. At
£2 20l LRSS MY Y 4 M2 oY M S,

w=ot OIS M=0] otHet = 6. 712 7. =820l

AA| MRl A 8. 22 Al BY dst 9. A= OE

H2ko|2tn £ 10. value, companies, customers

32) 25 3 HIZMX|R7] 1 EE
1) Dark patterns

N

)

) complex

) driving

) steadily

) competition
) intensified
) sneakier

) marketing strategies
)

0

1

2

3

0 N O U1 MW

9) valid
Rather
value

1
1
12) promoting
1

T —= — =

positive

33) =& 3 HIZM 7] 2 HE
1) Dark patterns

2) complex

3) prevalent

4) driving

5) growth

6) commerce

7) steadily

8) especially

9) intensified

10) sneakier strategies
11) making purchases
12) insist

13) simply

14) marketing

15) critics

16) valid

17) Rather

18) value

19) positive

20) supportive

34) 22 3 832 i g FE
Dark patterns on digital platforms are becoming more
complex and more prevalent.

Y EsiEe o3 mE2 8 o Sg6iA 92 of
A2 UL

So, what is driving their growth?

O, 2910 O H&E olne AL

Over the years, online commerce has grown steadily,
especially with the development of smart phones and
other digital technologies.

7 221 4Hele PEs| g6 en, £5) ADE
Z3t 716t CR|" 7|l wst o HACE

As the competition in online markets has intensified,
companies have begun to develop sneakier strategies
to trick people into making purchases.

22101 AZOIM ZHo| AStE|HA, 7|YER ARHES
o OIS Reots O W= MRS JHdstr| AlA[ICE
While these companies insist that they are simply
using new types of marketing strategies, critics do
not agree that dark patterns are valid marketing
strategies.

Ol2fst 7|¥E2 Ts| M=22 JEfel OHE
st= Aol2tn FASHA|CH HIEVIE2 o3 of
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Rather, they suggest that a real marketing strategy
create value for both companies and customers,
promoting positive and supportive relationships.

23| 52 st 0" defo] 7|at 028 Q=0

a8 225, M0 22H BHS ZsHor B
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35) Dark patterns on digital platforms are becoming

more complex and more prevalent.
36) So, what is driving their growth?
37) Over the years, online commerce has grown

steadily, especially with the development of smart

phones and other digital technologies.
38) As the competition in online markets has

intensified, companies have begun to develop
sneakier strategies to trick people into making

purchases.
39) While these companies insist that they are

simply using new types of marketing strategies,
critics do not agree that dark patterns are valid

marketing strategies.
40) Rather, they suggest that a real marketing

strategy create value for both companies and
customers, promoting positive and supportive
relationships.
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Part 2. SH=20{-g04: 1. financial 2. loss 3. personal 4.
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44) 22 4 2z 7] 1 dH
1) in contrast

2) manipulate

3) against

4) tackle

5) various

6) document

7) prevalence

8) come up with
9) In addition to
10) discussing
11) regulate

12) deceptive

13) expected

14) limiting

15) However

16) As individuals
17) This

18) making purchases
19) recognizing
20) Developing
21) essential

22) Ultimately

23) protect
24) manipulation
25) enable
26) wise decisions
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1) in contrast

2) manipulate

3) act against

4) intentions

5) To tackle

6)

7)

8) prevalence

9) come up with
10) In addition to
11) governments
12) discussing
13) regulate

14) deceptive
15) regulations
16) expected
17) limiting

18) marketing
19) However
20) sufficient
21) As individuals
22) steps

23) responsible
24) cautious

25) recognizing
26) Developing
27) awareness
28) essential

29) avoid

30) Ultimately
31) protect

32) manipulation
33) enable

34) wise

extensive research
document
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Dark patterns, in contrast, not only manipulate
customers to act against their intentions, but they
can also lead to financial losses and personal data
leaks.
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To tackle this problem, extensive research across
various websites and applications is being conducted
to document the prevalence of dark patterns and
come up with solutions.
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In addition to research, governments are actively
discussing on how to regulate these deceptive design
patterns.

ALECE o2t 2= FE &= Ol2{gt 7|2HQl Tl o
2 O8N AR HFH2=2 =95t Ut

The EU's Digital Service Act, which banned dark
patterns on online platforms in 2022, is a good
example of such regulation in this area.

202290|| 2201 SSHZ0M T2 MEHS FAlet REAS
o C|R|Y MH|ARE2 O] 20| 2 #A| AO[CY,

Such regulations are expected to increase, limiting
companies' deceptive marketing practices in the
digital market.

O3t HAle A2 HF S0iLt, TR AZ0M 7[EE
o 7|20l OiA|E HAES Aot A2 Of|AHEICt
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However, regulations alone may not be sufficient.
2L} ASte2E SE0HA| ¢S & UL

As individuals, we should take steps to combat dark
patterns and be responsible for our online shopping
behavior.

HRICZ A R2|= G mHo| Ch8st 22! &Y
Ol 2422 AOf ict.

This includes being cautious while making purchases,
reading terms and conditions carefully, and
recognizing that companies' interests may not be the

5
2
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same as our own.
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Developing an awareness of dark patterns is also
essential to avoid potential harm and economic loss.
Eot i3 miEol| Chst QME TI2E A2 HAMA mlsiet

FAHA &4E Tlstke ol E+AOlL.
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Ultimately, our attention and efforts will protect us
from manipulation and enable us to make wise
decisions in this digital age.
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47) Dark patterns, in contrast, not only manipulate
customers to act against their intentions, but they
can also lead to financial losses and personal

data leaks.
48) To tackle this problem, extensive research across

various websites and applications is being
conducted to document the prevalence of dark

patterns and come up with solutions. )
49) In addition to research, governments are actively

discussing on how to regulate these deceptive

design patterns.
50) The EU's Digital Service Act, which banned dark

patterns on online platforms in 2022, is a good

example of such regulation in this area.
51) Such regulations are expected to increase,

limiting companies’ deceptive marketing practices

in the digital market.
52) However, regulations alone may not be sufficient.
53) As individuals, we should take steps to combat

dark patterns and be responsible for our online

shopping behavior.
54) This includes being cautious while making

purchases, reading terms and conditions carefully,
and recognizing that companies' interests may not

be the same as our own. )
55) Developing an awareness of dark patterns is also

essential to avoid potential harm and economic

loss.
56) Ultimately, our attention and efforts will protect

us from manipulation and enable us to make
wise decisions in this digital age.
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Editorial cartoons

25) falling prey to
26) symbolized
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visualization
encourage
reconsider

)
2) visual art
3) employs
4) exaggeration
5) conventional thinking
6) Despite
7) To achieve this
8) exaggerate
9) unique
10) create humor
11) Symbols
12) For instance
13) represent division
14) relates to deception
15) Captions
16) further
17) notable
18) convey
19) presidential candidates
20) contrast
21) external
22) Similarly
23) criticizing
24) depict
)
)
)
)
)
)
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perspectives

61) clgjy HIZI|7] 2 ™ME .

Editorial cartoons
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Editorial cartoons are a type of visual art that
employs humor and exaggeration to challenge
conventional thinking about social, political, or
cultural issues.

AlAL BHEZ ALS], EZ|, = 28 A0 tist 7|&2
JAlS RO WEAS MBS Zdots Al olee
FEfo|ct.

CIE

Despite their humorous appearance, their true
purpose is to promote discussion about socially
significant issues.

d27|0l= Foe{As) 20|22t AUGst =H2 ARA
o=z 2% ZAH0| g =& ——*.—._OHZ o|ct,

To achieve this, cartoonists often emphasize or
exaggerate unigue physical features of characters,
including public or political figures, to create humor.
O|E %lofl PHEVIE2 && 3Q0|4 Hx|olg EEst S%
ClEe| =55t AY¥H EJg ZRotALL adsto] RHE
=L

Symbols are also used to represent important
concepts or ideas.

223t JiEo|Lt OfO|C|0iE LIEHLY| floff A= AtEE
ct.

For instance, a dollar sign may signify money, a wall
could represent division, and a snake probably relates
to deception.

o€ S0, &8 7|2= =8 20ig = A1, 82 2Es
LIEfd o~ oy, B2 o0t 7|2t &H0| US AO|Ct
Captions, groups of words written on or below
pictures, further clarify the cartoonist's message.
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A notable example is Clifford Berryman's skillful use
of characters and captions to convey the emotions of
the three U.S. presidential candidates in 1912.

F=g O o2 19129 0|7 tiEd M7H0IM M =22t
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This highlights the contrast between their external
confidence and their actual anxiety.

Ol Ae=z= 21T UR|CH HAZE 2CH6lcle =2
=2l t2E F2A7ICt

Similarly, in the cartoon criticizing dark patterns,
symbols and captions effectively depict consumers
falling prey to the practices  of
companies, symbolized by a snake.

ORRIVIZ|Z2 Cl3 THEES H|ftst= PHEOIME ez A3
7|l AR Mo AH|R7E Sl 258 AE
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By using visualization strategies, editorial cartoons
encourage individuals to reconsider their perspectives.
Ol2ist Al2fet =2 Sall AL THEE AFRSO0| ARl
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63) Editorial cartoons are a type of visual art that
employs humor and exaggeration to challenge
conventional thinking about social, political, or

cultural issues. .
64) Despite their humorous appearance, their true

purpose is to promote discussion about socially

significant issues. ) .
65) To achieve this, cartoonists often emphasize or

exaggerate unique physical features of characters,
including public or political figures, to create

humor.
66) Symbols are also used to represent important

concepts or ideas.
67) For instance, a dollar sign may signify money, a

wall could represent division, and a snake

probably relates to deception.
68) Captions, groups of words written on or below

pictures, further clarify the cartoonist's message.
69) A notable example is Clifford Berryman's skillful

use of characters and captions to convey the
emotions of the three U.S. presidential candidates

in 1912.
70) This highlights the contrast between their

external confidence and their actual anxiety.
71) Similarly, in the cartoon criticizing dark patterns,

symbols and captions effectively depict consumers
falling prey to the manipulative practices of

companies, symbolized by a snake.
72) By using visualization strategies, editorial

cartoons encourage individuals to reconsider their
perspectives.
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